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Volunteers hear progress report 


FINANCIAL STATEMENT — NOVEMBER 1984 


Approximately 100 volunteers from 


the various divisions of the Capital 3 3 H 

Campaign attended a reception at the ($ 000's omitted) 

downtown Faculty Club of Concordia OBJECTIVE AMOUNT % 
University Nov. 26, to hear a progress| CORPORATIONS 12,500 5,286 42 
report on the Campaign and to meet the FOUNDATIONS 8.500 3.962 46 
new Rector, Dr. Patrick Kenniff. . : 

The five-year campaign was launched INDIVIDUALS 2,000 463 23 
in 1983 to provide funds for several pro- | ALUMNI 1,000 325 32 
jects, which include construction of the | UNIVERSITY COMMUNITY 1,000 365 36 
Library Centre at the downtown campus 25,000 10,401 41.6 


and the doubling in size of the Vanier — le 
Library at the west end campus. The L 
campaign is close to the halfway point, 
having reached $10.4 million. 

Dr. Kenniff told the gathering that he 
is optimistic government approval is for- 
thcoming before Christmas, with funds 
to follow. ‘*Then we can celebrate 
Christmas in a very appropriate man- 
ner,’’ he said. Education Minister Yves 
Bérubé has already approved the move 
which now awaits the final green light 
from Treasury Board and Cabinet. 

The Rector underlined the vital role 
played by volunteers in the success of the 
campaign. He called for a re- 
commitment to Concordia University. 
“‘The more you know about Concordia, 
the more you love it and the more you 
recognize what wonderful work is being 
done here,”’ he said. 

William W. Stinson, the National 
Chairman of the campaign, also ad- 
dressed those present, saying that 
reaching $10.4 million is a considerable 
achievement in these hard economic 
times. The goal of $25 million is within 
our reach, he added, saying that a 
revamping of the campaign is being car- 
ried out to open the table of needs to 
more people. The overall goals have not 
changed: more detail is being added. 


ross, A.V. 


Winston C. 


RECEPTION FOR CAPITAL CAMPAIGN VOLUNTEERS: National Chair- 
man, William Stinson, is pictured (left) receiving a Capital Campaign button from 
Lorraine Ala, representing the Garnet Key Society, an association of Concordia 
students who serve as hosts and hostesses at official University functions. Looking 
on is Claude Taylor, National Vice-Chairman of the Campaign. 


Reception held for 
Friends of Concordia 


A reception held for the Friends of 
Concordia by Quebec Government 
House in New York City was attended 
by approximately 60 people. The annual 
event, which was held on November 14, 
was hosted by the Delegate-General of 
the Province of Quebec in New York, 
Rita Dionne-Marsolais, who is a former 
member of the Concordia University 
Rector’s Advisory Committee. 

Guests from Montreal included the 
Chancellor of Concordia, W. Earle 
McLaughlin, the Rector, Patrick Ken- 
niff, and James Smith, President and 
CEO of Domtar Inc., who is Vice- 
Chairman of the Capital Campaign 
Steering Committee (Corporate Divi- 
sion). 

Dr. Kenniff welcomed the Friends of 
Concordia, terming them goodwill am- 
bassadors for Concordia University as 
well as for higher education in general. 

The Friends of Concordia is a support 
organization for the University. The ma- 
jority of its members are Concordia, Sir 
George Williams and Loyola alumni liv- 


INFORMAL DISCUSSIONS: Volunteer leaders of the Capital Campaign in informal discussions with University 
governors at the Nov. 26 reception held to acquaint volunteers with the progress of the Campaign. 


Concordia celebrates 
its 10th Anniversary 


The cutting of a huge birthday cake 
and the release of hundreds of balloons 
on Sept. 13th marked the opening of 
10th Anniversary celebrations this fall at 
Concordia University. A mini-marathon 
race, numerous exhibits — including a 
Capital Campaign information booth — 
a street festival and carnival rides were 
all part of the day, drawing participants 
from both the University and the public. 

The installation of Concordia’s Rec- 
tor, Patrick Kenniff, soon followed the 
launching of anniversary celebrations. 
Dr. Kenniff officially took on his duties 
during a ceremony on Sept. 23 at Place 
des Arts, where representatives from 
more than 50 universities and colleges 
across Canada gathered to mark the oc- 
casion with him and the Concordia com- 
munity. 

Throughout autumn, the atmosphere 


Alumni/ae Lecture Series brought back 
Concordia graduates, who have become 
outstanding leaders in their field, to visit 
and talk with the University community. 
The Storytelling Series had several well- 
known raconteurs, such as W.O. Mit- 
chell, reveal how to tell a good story. Ex- 
hibits were held at shopping centres 
throughout the Island of Montreal to in- 
form the public about Concordia. 


More lectures and cultural events are 
planned for the new year, along with the 
awarding of the John W. O’Brien 
Distinguished Teaching Awards to 10 
full-time and 10 part-time faculty 
members for outstanding teaching con- 
tribution during Concordia’s first 
decade. 


The anniversary celebration promises 
to continue the spirit of fun well into the 


of an anniversary celebration was main- | spring, reflecting pride in the creation of 
ing in the U.S.A. tained by weekly events. The Eminent | Concordia 10 years ago. 


Building together 


Matching gift programs 
Contributions increase in 1984 


Corporate matching gift programs 
are an increasing source of revenue for 
the Capital Campaign. A total of 
$26,637 was received in matching gifts 
during 1984, compared with $15,285 the 
previous year. 

The Capital Campaign Office has pro- 
duced a folder containing the names of 
some 460 companies with Matching gift 
programs applicable to personal dona- 
tions made by their employees to Cana- 
dian universities. 


A MESSAGE TO DONORS 


The folder contains a message to 
donors and prospective donors, which 
states: 

“More and more companies across 
Canada are setting up matching gift pro- 
grams for the support of higher educa- 


‘“‘Anew 
understanding 
of excellence’’ 


“Obviously our benefactors 
have a right to expect value for 
monies spent, but value should 
not be measured solely in terms of 
immediate returns. Rather, 
educational expenditures should 
be seen in the context of capital 
investments in the future of our 
youth, clearly our best renewable 
resource. For this reason, our 
most urgent mandate must be to 
develop a new understanding of 
excellence. This can be based ona 
new set of criteria, acceptable to 
both society and universities.”’ 


Dr. Patrick Kenniff, Rector and Vice- 
Chancellor of Concordia University. Ex- 
tract from his installation address, 
September 23, 1984. 


tion. If you work for a company that has 
such a program, the donation you are 
now making to Concordia University 
can double in value, perhaps increase 
even more. You just have to arrange for 
the matching gift.”’ 


MATCHING GIFTS RECEIVED 


Matching gifts were received from the 
following corporations in 1984: 

Alcan, Allied Canada Inc., Ayerst, 
McKenna & Harrison, Inc. — American 
Home Products Corporation, Bank of 
Montreal, Bell Canada, Consolidated 
Foods Foundation Electrolux 
Canada, Emhart Corporation, Ford 


Motor Company of Canada Ltd., 
Genstar Corporation, IBM Canad 
Ltd./IBM Canada Ltée, Intel Corpora- 
tion, Société Jacquar Inc., Johnson & 
Johnson, Metropolitan Life Insurance 
Foundation, Nabisco Brands Ltd., The 
Noranda Foundation/Industries de 
cables d’acier Ltée, Pepsico Foundation, 
Pratt & Whitney Canada Inc., The Pro- 
cter & Gamble Fund, Prudential In- 
surance Company of America, Ralston 
Purina Canada Inc., Rio Algom 
Limited, Smith Kline & French Canada 
Ltd., Texaco Canada Inc., Textron Inc., 
Travelers Canada, Xerox Canada Inc., 
Whitehall Laboratories. 
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- Charle élanger, A.V. 


Two Concordia Engineering students have donated to the Capital Campaign 
$3,000 of the funds they earned developing a software program, PCjr Color- 
Paint, for IBM. Above left to right are T.S. Sankar, Chairman of Mechanical 
Engineering, Rector Patrick Kenniff, Marek Krepec, one of the students, M.N. 
Swamy, Dean of Engineering and Computer Science, and the other student, 


Rafal Krepec, presenting the cheque. 


New 
members 
appointed 


Six new vice-chairpersons were 
appointed to the Capital Cam- 
paign Steering Committee during 
the past year. 

One of the appointees, Bernard 
Lamarre, President and C.E.O. 
of Lavalin, Inc., heads the newly- 
created Professional Division of 
the Campaign. 

Another, named vice-chairman 
at large, U.S.A., is Richard J. 
Schmeelk, Chairman of the Ex- 
ecutive Committee and Senior 
Partner of Salomon Brothers 
Inc., New York City. 

Following the resignation of 
Professor Cameron Nish, who 
has assumed additional ad- 
ministrative duties for Concor- 
dia, the University Community 
Division representation was ex- 
panded to four vice-chairpersons. 

The new University Communi- 
ty Division appointees, and their 
areas of responsibility in the 
Campaign, are: Associate Pro- 
fessor S. Hoecker-Drysdale 
(faculty); Roslyn Muer 
(non-teaching staff); Lynn Keays 
(undergraduate students) and 


Emer Killean (graduate students). 


Capital C 


ampaign 


Steering Committee 


NATIONAL CHAIRMAN 
William W. Stinson 


NATIONAL VICE-CHAIRMAN 
Claude I. Taylor 

Major Corporate Division 
VICE-CHAIRPERSONS 


G. Drummond Birks 
Special Names Division 


Maurice Bourgault 
Peter Bronfman 


Susan Hoecker-Drysdale 
University Division — Faculty 


Peter A. Howlett 
National Alumni Division 


Lynn Keays 
University Division — 
Undergrad. Students 
Emer Killean 
University Division — 
Graduate Students 


Bernard Lamarre 
Professional Division 


Pierre Laurin 


Norman McDonald 
Public Relations Division 


Robert Y, McGregor 
National Individual Gifts 


Rosyln L. Muer 
University Division — Staff 


Ronald T. Riley 
National Foundations Division 


Richard J. Schmeelk 


James H. Smith 
Corporate Division 


EX-OFFICIO MEMBERS 


Chancellor of the University 
W. Earle McLaughlin 


Chairman, Board of Governors 
Donald W. McNaughton 


Rector and Vice-Chancellor 
Patrick Kenniff 


Campaign Director 
Joseph J. Berlettano 


